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Entering awardsis just the-beginning of your profile
building journey, thereis;so-much you can do while
the judges are looking at yourentries...

We estimate that up to 80% of award entrants do little to nothing to leverage their awards. This is
especially true of those who don’t win. For some reason we worry about what others think, and we
hold off sharing our journey, just in case we are a failure.

Just entering an award means you have already won!

Taking the time to review and reflect on your challenges and achievements is a massive step, let alone
the fact you are exposing your brand and business to the judges scrutiny, So from the very outset, you
need to tap into the value mindset, knowing that your story is not only worth sharing, it’s worth

hearing about!

This workbook gives you the steps to understand the profile building process so you can maximise
your awards experience, no matter what they outcome, and you can feel privileged and honoured to
share every step, not only if you win!

So let’s learn how to be bold, brave and audacious!



IN"H FO WINTH

Often awards take many weeks or even months to open, judge and close; before announcing finalists
and winners. Why wait!! From the moment we hit the submit button on an award entry you can start
to leverageit.

The key points to understand are:

¢ Instant Credibility: Being associated with an award is a powerful symbol of excellence,
instantly boosting your reputation and building trust with potential customers - consider how
many times you've watched a ‘Oscar Nominated’ ,movie, or purchased a bronze winning or
‘highly commended’ wine?

* Increased Visibility: Entering an award can generate a buzz around your brand and business
and reach a wider audience who will start to consider you award worthy, just by associating
yourself with being an entrant, even if you don’t win.

* Enhanced Brand Value: Being recognised as an industry leader by being an award nominee,
finalist or winner, strengthens your brand and sets you apart from the competition. It elevates
your profile because you are now putting yourself out there to be judged by your peers.

e Boosted Employee Morale: Entering awards celebrates your team's hard work and dedication,
fostering a sense of pride and motivation no matter what they outcome. Imagine bringing
your team together over an awards entry!

* Natural attraction: Entering an award and making that known, then leveraging every element,
means more of the right people will want to work with and for you.

Businesses of all sizes, from startups to established enterprises, have leveraged awards to achieve
remarkable growth, even from a very early stage. This includes Kimberly Sumner who won a gold
Stevie Award for her ‘She Prosperity’ program even before she launched it! We've helped many of
those with new services and products to enter and win awards so they could launch as award
winners. Of course, depending on the eligibility criteria and your stage of business, each award
should be selected based on the best fit and potential to leverage it to build your profile,

The best part?

Done the right way, sharing your awards journey from the moment you submit it, not only gives you
and your team confidence about your work, and the impact you are having, it also elevates your
brand and makes you stand out. Despite what your fear or doubt might be telling you, most people

want to celebrate success. They don’'t want to tear you down.

Enabling your tribe, community, associates and partners to follow along with you as you progress
through the awards process can be incredibly rewarding and exciting for everyone.

So lets go through each step of the awards leveraging process...
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DON'T WAIT - TIME TO

Create Buzz with Teasers: Share the exciting news of your award entry. Give sneak peeks or
hints about your nomination, building anticipation and curiosity. Create visually appealing
graphics or short videos that showcase your journey and emphasise the significance of the
award.

Share the journey: Take your audience behind the scenes of the award submission process.
Share snippets of the hard work, dedication, and creativity that went into preparing your
entry. This not only gives your audience a glimpse into your world but also highlights the effort
you've invested.

Highlight Past Achievements: Remind your audience of your previous accomplishments and
successes. Craft posts that showcase the milestones and positive impact you've achieved in
your field. This not only reinforces your credibility but also sets the stage for why you're a
deserving candidate for the award. Share testimonials, achievements, or projects that align
with the award's criteria to build a strong case for your entry.

Engage Your Community: Turn the award entry into a community celebration. Encourage your
followers to share their thoughts, well-wishes, or experiences related to your work. Create
interactive content like polls or Q&A sessions to involve your audience in the excitement. The
more engaged your community is, the wider the reach of your award journey. Utilize hashtags
like #AwardSeason or #SupportingExcellence to create a sense of unity among your followers.
Express Gratitude Early On: Take the opportunity to express gratitude to your supporters even
before the award results are announced. This not only shows humility but also strengthens

your relationship with your audience. Remember to tag or mention the awards program!

Remember, the key is to build excitement, engage your audience, and position yourself as a

deserving candidate, regardless of the award outcome.

It takes around 3 years to build a profile to
the point where you have a well known
personal brand.

Why would you delay that further by
hesitating to share your awards journey?




STEP 1: NOMINEE SOCIAL MEDIA
CONTENT STARTERS

1.Gratitude Vibes: Thrilled to announce that I've been nominated for the prestigious "Award
Name"! A heartfelt shoutout to everyone who has been a part of this journey - your support
means the world to me! Excited to stand among fellow leaders and change-makers. No
matter the outcome, I'm proud of the strides we've made! #GratefulHeart #AwardJourney
#ThankYou

2.Honoured and Humbled: Just got word that I'm a contender for the coveted "Award Name"!
Massive gratitude to my incredible community - your encouragement fuels my passion!
Excited to connect with other trailblazers at the awards event. Win or lose, I'm proud of what
we've achieved together! #AwardNominee #CommunityLove #ProudMoment

3.Dream Big, Aim High: Excited to share that I've submitted an entry into the esteemed "Award
Name"! To everyone who has been a part of my journey, your support has been my driving
force. Can't wait to be surrounded by fellow visionaries and leaders. Regardless of the
outcome, I'm proud of our shared accomplishments! #DreamBig #AwardNomination
#ThankfulHeart

4. Celebration Mode ON: Thrilled to let you all know that I'm in the running for the incredible
"Award Name"! A massive shoutout to everyone who has been by my side - your belief in me
is my greatest strength. Excited to be among amazing peers and changemakers. Win or lose,
I'm immensely proud of what we've built together! #AwardSeason #GratitudePost
#ProudAchievement

5.Proud Moment Alert: Just got confirmation that I'm nominated for the prestigious "Award
Name"! Huge thanks to everyone who has supported and cheered me on - your
encouragement is my daily inspiration. Looking forward to connecting with other incredible
nominees. Win or not, I'm proud of the journey we've taken together! #AwardNominee
#ThankfulThursday #ProudJourney

Short, engagement style posts:

Post 1: "The entry has been submitted! We're excited to see how we go."

Post 2: "Reflecting on the journey of creating the entry. It was a whirlwind of late nights,
countless revisions, and moments of pure doubt. But we're proud of what has been achieved.
Wishing all the other entrants the best of luck!"

Post 3: "The entry is in, and we're eagerly anticipating the outcome."

Post 4: "Our entry has been submitted, and we're excited to see how it stacks up against the
competition."

Post 5: "Looking back on the process of creating the entry, we're amazed at how much we've

grown as a team. It's been a challenging but rewarding experience. Best wishes to all the other
nominees!"

Al Prompt:

Write 4 different short, exciting social media posts announcing my nomination for the [Award
Name] in the [Category] category. Use my website [insert URL] to guide the tone and brand
voice of the content. | want to sound enthusiastic and grateful, with a touch of humour. Please
make sure the post thanks [Name 1], [Name 2], and [Name 3]. Include a call to action to follow
my journey. Please use British English and no emaojis.



STEP 1: REPURPOSE YOUR ENTRY
TO A BLOG

Al Prompt:

Repurpose the provided award entry(s) into a blog post of between 500-800 words for the award
entrant to post on their website.

Write the blog post as an authority piece in the first person and ensure it aligns with the established
tone of voice and target audience from what you already know about them.

Create a captivating title that accurately reflects the blog post's content and entices readers to learn
more.

The blog post should be a summary of a key point taken from the award entry and backed up by the
entrants success, achievements, impact or thought leadership, focused on a specific topic | will provide
you with, capturing the most important takeaways/compelling points from the entry without sharing
any confidential or personal information that we wouldn’t want the general public to know (turnover,
internal issues or specific business data). Focus on the engaging elements to create a captivating
summary for the blog reader to want to know more.

The topic is: [insert topic title]. Incorporate relevant SEO keywords naturally throughout the blog post.
The primary keyword for this article is: '[Insert Primary Keyword]'. Consider related secondary keywords:
'[Insert 2-3 Relevant Secondary Keywords]'. Ensure the keyword integration feels organic and doesn't
compromise readability.

Begin the blog post with an engaging hook that grabs the reader's attention. Consider starting with a
thought-provoking question, a surprising statistic (if present in the award), or a relatable anecdote that
connects to the blog theme.

Structure the blog post with clear paragraphs that flow logically. Use headings and subheadings (where
appropriate and natural) to improve readability. Avoid overly long paragraphs. You can include dot
points but these should be used only for outlining action steps, or tips based on the blog topic and
award entry content you are repurposing.

You may also use the 30/30/30/10 rule for blog posts:

30% at the start is engagement, relevant info or news, as compelling storytelling to gain the attention of
the reader.

30% next is thought leadership, insight, tips, tools, action steps and valuable information or insights,
providing the reader with confidence in the authors authority and providing them with valuable
information to want to know more.

30% to finish is a call to action, providing an offer, suggesting an action or building more trust and
credibility, asking a question that makes the reader want to know more about the author, their services
or products/solutions.

10% is fun, entertainment, brand voice, and content that makes the reader like the author and their
approach.

You can also mention that the entrant is honoured to be recognised as an official entrant in the awards
(based on the entry content you have on file - the awards name and categories), thanking those who
supported them, their team, partners (based on the entry information) and making note of how the
recoghnition is so important for them and their sector, cause or industry.

Also craft a short social media post based on the blog, including a clear call to action along the lines of:
“Find out more about how to [mention the top outcome or tips offered in the blog] so you can [insert
outcome based on the blogs key message or benefit outlined].”

Remember to use British English, avoid emojis, and steer clear of typical Al language and excessive dot
points.

Do you understand what is required so | can provide you with the award contents to repurpose?



STEP 1: NOMINEE LEVERAGE

Creating eye-catching graphics to share with your news is a vital way to build

brand awareness and leverage that awesome ‘branding by association’ that comes
with aligning yourself with awards and other award nominees. Some awards even

provide “hominee’ logos. Make sure you tag the awards and other nominees in your

posts to share the love.
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NOT A FINALIST?

Ok, you didn’t get through, and that’s frankly a shock, but it’'s also not the time to mope
about and hide away. It's an ideal time to continue leveraging your awards journey and to be

a gracious ‘loser’ but also a winner!

Sharing that you didn’t get through to finalist in an award can be tricky, especially as you're

probably feeling a bit shit right now.

We’'ve all seen the Hollywood celebrities gritting their teeth as they applaud the winner who
takes the Oscar...but there are ways to provide a positive spin on this moment and endear

people to you and your brand at the same time:

e Share your journey - take your audience back to where you started, share the challenges
you have overcome and the inroads you’'ve made. While you can say you are sad not to be
going further, you can still celebrate the fact that you are where you are right now.

e Good and bad - go back to your awards entry and pull out the examples of the pivotal
moments where you overcame issues, or made changes or improvements to your
approach, share these as tips for others.

¢ Thank those who helped and supported you, let them know that you are only here as an
awards nominee because of them and their input.

e Have another go - let people know this isn’t the end, and that you are continuing to build
your brand, entering more awards, striving for excellence. Use case studies or

testimonials to show the impact you are having.

Just to participate in awards is something
many won’t even attempt'to try or take the
time to do.

Why would you stop leveraging your awards
journey now?




STEP 2: NON-FINALIST SOCIAL
MEDIA CONTENT STARTERS:

Time to leverage the fact that you entered. Now is not the time to be quiet... its time to share
your awards journey and leverage the 'branding by association' you have with the awards.

This is an ideal time to pop that genuine smile on your face and thank those who helped you
get where you are, congratulate the finalists, thank the awards for the opportunity and share
with your community, clients and followers what it took to enter and be judged.

Here are some social media post content kickstarters:

e Embracing the Nomination Journey! Although | didn't make it to the finalists, the
nomination itself was an incredible honour. Congratulations to the finalists and winners!
Thank you to the awards for recognising my work. Your encouragement fuels my
determination to continue pushing boundaries. #GratefulForNomination
#KeepPushingForward

e Gratitude for the Nomination! While | didn't become a finalist, the nomination was a
testament to the hard work and passion | put into my craft. My sincere congratulations to
the finalists! Thank you to everyone who supported me. This journey has inspired me to
strive for even greater heights. #ThankfulForSupport #DreamBigWorkHard

e Honoured to Be Nominated! Though | didn't make it to the finals, the nomination itself
was a significant achievement. Hats off to the finalists! Thank you, awards, for considering
my work. Your recognition has motivated me to excel further. Here's to the power of
dreams and determination! #HonouredNominee #DreamPersistAchieve

e Appreciating the Nomination! While | may not be a finalist, the nomination was a
reminder of the progress I've made. Cheers to the finalists for their remarkable
achievements! Thank you, awards, for the opportunity. Your acknowledgement has fuelled

my ambition to keep evolving. Onward and upward! #Appreciative

Al Prompt:

Write 4 different short, positive, and professional social media posts acknowledging that |
didn't make it to the final round of the [Award Name] in the [Category] category. Use my
website [insert URL] to guide the tone and brand voice of the content. | want to sound
appreciative and optimistic about future opportunities. Please make sure the post thanks
the award organisers, the judges, and my supporters (especially [Name 1], [Name 2], and
[Name 3]). Express gratitude for the opportunity and highlight the value of the experience.

Please use British English and no emajis.



STEP 2: NON- FINALIST LEVERAGE

How many award nominated movies have you been to see? Often they are even
better than the ones who win! Add the awards logo (or nominee badge if provided)
and make up your own graphics to build your profile as an award winning finalist!

Use those laurel leaves - they speak of success in any language!

Social media tile examples
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STEP 2: NON- FINALIST LEVERAGE

In ancient Greece, they wove the leaves of the laurel tress to make crowns for the
victors of the games. Scholars took to wearing them to indicate their level of
achievement and accomplishment. Even today we see the laurel leaves used at
graduation ceremonies and on movie posters. The laurel leaf has become an
international symbol of success, and one you can leverage no matter what the

outcome of your award.

Here's a billboard we caw in'/China and even though we don’t speak the language,

it’'s clear that this is an award winning business...

You can create Laurel Leaf logos that apply to your award even as a nominee, or
finalist, not just when you win. Using these if you don’t make finalist, enables you to
associate yourself with the awards, regardless of the outcome. Add them to your

online profile, media kit, speaker page, brochures, website etc...
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FINALIST



NOW YOU'RE A

Whoop! Time to celebrate - yes that’s right, now you are a finalist, it's an ideal time to
continue leveraging your success, without waiting to see if you win! Many awards
have stages that are more than just finalist or winner, so make sure if you are through

a round of judging to the next level, that you share that too.

Sharing that you are a finalist in an award can come across as a bit ego-centric, but
there are ways of making it more palatable for your audience, and you can certainly
leverage your award entry to a deeper extent now:

e Share your journey - take your audience back to where you started, help them
understand your passion and purpose. Make the announcement one of
celebrating your journey, not just that you are now starting to shine.

¢ Share the good times and the bad - we all know being an entrepreneur or leader
is not all unicorns and rainbows - now is a great time to engage and connect with
your audience, so they become a part of your ongoing journey.

e Thank those who helped and supported you, and you can even be a little
provocative by talking about those who spurned you on, how you are setting new
standards or changing your industry, your goals and dreams no matter what the
outcome of the award might be.

e Share a client testimonial, metric or case study (with approval of course) that
highlights your impact or success. This gives your audience great insight into

what you do to help others and why you are a finalist.

It takes focused effort:and courage to even
enter awards,.exposing your business and
brand to be judged.

Why would you hide some of that greatness
by not announcing you are a finalist?




STEP 3: FINALIST SOCIAL MEDIA
CONTENT STARTERS

Now is not the time to keep this a secret, it's an ideal time to get out there and thank those
who have supported you, share your awards journey and what it means to you, the team and
your future vision for the brand and business:

1.Beyond honoured to be a finalist for this award! Thank you to everyone who has supported
me on this journey. #grateful #awardsfinalist #dreamsdocometrue

2.Feeling incredibly grateful and humbled to be recognized as a finalist for this award. This
wouldn't be possible without the amazing team | work with. #teamwork #awardsfinalist
#humbled

3.Absolutely thrilled to be a finalist for this prestigious award! It's a true testament to the hard
work and dedication of everyone involved. #awardsfinalist #hardworkpaysoff #grateful

4. Still pinching myself over being named a finalist for this award! It's an incredible honour
and I'm grateful to be among such amazing company. #awardsfinalist #grateful #honored

5.Excited and grateful to be a finalist for this award! It's a great reminder of the impact that
can be made when you truly love what you do. #awardsfinalist #lovewhatyoudo #grateful

6.Feeling so blessed and grateful to be a finalist for this award. Thank you to everyone who
has supported me along the way. This is a moment I'll never forget. #blessed
#awardsfinalist #grateful

7.So humbled to be a finalist for this award. It's a reminder that hard work, perseverance, and
passion can truly pay off. Thank you to everyone who has been a part of my journey.
#awardsfinalist #hardworkpaysoff #grateful

8.Grateful beyond words to be a finalist for this award. It's a testament to the amazing team
I'm lucky enough to work with every day. #awardsfinalist #teamwork #grateful

9.This is a dream come true! I'm beyond grateful and humbled to be a finalist for this award.
Thank you to everyone who has believed in me and supported me. #awardsfinalist
#dreamsdocometrue #grateful

10.To be named a finalist for this award is an incredible honour. It's a reminder of the amazing

opportunities that can come from putting yourself out there and taking risks. Thank you to

everyone who has been a part of my journey. #awardsfinalist #takerisks #grateful

Al Prompt:

Write 4 different short, exciting social media posts announcing that I'm a finalist for the [Award
Name] in the [Category] category. Use my website [insert URL] to guide the tone and brand
voice of the content. | want to sound enthusiastic and confident, with a touch of friendly
competition. Please make sure the post thanks my team, mentors, and clients (especially
[Name 1], [Name 2], and [Name 3]). Encourage followers to support me by [e.g., liking, sharing,

voting] and include a link to where they can do so. Please use British English and no emojis.



STEP 3: REPURPOSE YOUR ENTRY
INTO AN ARTICLE

Al Prompt:

You are an experienced journalist who writes compelling articles for business and lifestyle publications.
Repurpose the provided award entry(s) into an article of between 500-800 words for the award entrant
to send to their local media or industry publication.

Write the article post as an authority piece in the first person and ensure it aligns with the established
tone of voice and target audience from what you already know about them.

Create a captivating title that accurately reflects the articles content, providing an intriguing headline
that targets the end reader, and entices the publication to want to publish the article.

The article should feature a key point taken from the award entry and backed up by the entrants
innovation, unique approach to a problem or thought leadership, focused on a specific problem
mentioned in the entry that the entrant solves, capturing the most important takeaways/compelling
points from the entry without sharing any confidential or personal information that we wouldn’t want
the general public to know (turnover, internal issues or specific business data). Focus on the engaging
elements to create a captivating article for the publication reader to want to know more.

The goal is to provide a quality, informative article, not to promote the entrant or to announce the award
result. This is a profile building piece, that clearly positions the award entrant as a leader in this space.

The key topic is: [insert key article topic titlel. Incorporate relevant SEO keywords naturally throughout
the article. The primary keyword for this article is: '[Insert Primary Keyword]'. Consider related
secondary keywords: '[Insert 2-3 Relevant Secondary Keywords]'. Ensure the keyword integration feels
organic and doesn't compromise readability.

Begin the article with an engaging hook that grabs the reader's attention. Consider starting with a
thought-provoking question, a surprising statistic, or a relatable anecdote taken from the award entry
that connects to the article theme.

Structure the article with clear paragraphs that flow logically. Use headings and subheadings (where
appropriate and natural) to improve readability. Avoid overly long paragraphs. You can include dot
points but these should be used only for outlining action steps, or tips based on the topic and award
entry content you are repurposing.

You can also mention that the entrant is honoured to be recognised as an award finalist in the awards
(based on the entry content you have on file - the awards name and categories), making note of how the
recognition is so important for them and their sector, cause or industry.

Also craft a short social media post based on the article, including a clear call to action along the lines
of: “Find out more about how to [mention the top insights offered in the article] so you can [insert

outcome based on the article's key message or benefit outlined].”

Remember to use British English, avoid emojis, and steer clear of typical Al language and excessive dot
points.

Do you understand what is required so | can provide you with the award contents to repurpose?



STEP 3: FINALIST LEVERAGE

Being a finalist in many awards is almost as good as winning them! Make sure you
tag the awards and other finalists in your posts, congratulating them on their
success. Add the finalist logo (if the award provides it) and make up your own

graphics to build your profile as an award winning finalist!

Social media tile examples
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SO YOU DIDN'T WIN

Ok, so you got through to finalist but you didn’t take home the gong. Its not all bad
news though and right now you can leverage the success you have had to great

effect.

Sharing that you didn’t win can be difficult, but it’'s an ideal time to again engage
and connect with your audience, thank your team and your supporters and leverage
your award association:

* You're still a winner! - Hopefully you attended the gala event to leverage the red
carpet moments and the fact you were rubbing shoulders with other award
finalists and winners! Now is the time to share those photos and red carpet
moments.

e Acceptance - yes, you can still give an acceptance speech, even if you don’t win!
Just record it while you are dressed up in your best outfit at the awards, in front of
the signage or on the red carpet. Share that you dint’t win, but thank your
supporters, team and crew, and how proud you are to be there.

e Share your journey again - yes, delve deeper into your passion and purpose and
how just being part of the awards has taught you so much about your desire to
make an impact. Reflect on the journey and what you have achieved.

e Reflect and repurpose - entering awards means you have to dig upo the past, look
at where you came from and outline the challenges and accomplishments, now is

an ideal time to share that information in a blog!

You took the time to prepare anentry,
reviewed your progress and-highlighted
your achievements.

Why would you let that valuable
information be for the judges eyes only?




STEP 4: NON-WINNER SOCIAL
MEDIA CONTENT STARTERS:

Unfortunately, you were unsuccessful at this time, however, all is not lost!
You can still leverage your awards journey, and we encourage you to do so.

Sometimes we find it difficult to talk about ourselves, especially if we feel like a loser and

don't know what to say, so here are some content kickstarters to help you:

e Grateful for the journey! Although | didn't receive an award, the experience was truly
valuable. This process has taught me so much about myself and my work. Thank you to

everyone who supported me along the way. #blessed #grateful

¢ Celebrating the journey, not just the destination! While | didn't win the award, I'm grateful
for the opportunity to have been part of such a talented group. This experience has
inspired me to continue pushing myself and my craft. Thank you for believing in me!
#honoured #grateful

¢ Grateful for the recognition! Although | didn't take home the award, being nominated was
a dream come true. This journey has shown me the power of hard work and dedication.
Thank you to everyone who has supported me along the way. #thankful #grateful

¢ The journey is just as important as the destination! While | didn't win the award, I'm filled
with gratitude for the experience. This process has taught me the value of perseverance
and resilience. Thank you to everyone who has helped me get here. | couldn't have done it
without you! #grateful #nevergiveup

¢ Feeling grateful for the journey! Although | didn't win the award, I'm filled with
appreciation for the opportunity to be considered. This experience has shown me the
importance of putting myself out there and taking risks. Thank you to everyone who has
supported me along the way. #grateful #nevergiveup

Al Prompt:

Write 4 different short, gracious social media posts congratulating [Winner's Name] on
winning the [Award Name] in the [Category] category. Use my website [insert URL] to guide
the tone and brand voice of the content. | want to sound genuinely pleased for the winner
and positive about my own participation. Please make sure the post thanks the award
organizers and acknowledges my fellow nominees. Express gratitude for the opportunity
and highlight the positive aspects of the experience, such as networking or learning. Please

use British English and no emojis.



STEP 4: NON-WINNER LEVERAGE

You might want to hide away and not share that you didn’t win this time, but what

you may not realise, is that sharing the bad with the good makes you human, and

is an ideal time to engage and connect with your audience. Leverage the logos

from the awards, at whatever stage you got to, share how you really feel and be

proud of your accomplishments so far.

Social media tile examples
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WINNER



YAY! YOU WON!

Whoop! Time to celebrate - yes that’s right, now you are an award winner! Now is not
the time to rest on your laurels though, or leave your award to gather dust on the

shelf. Now is the time to lay the foundations of your credibility building activities.

Sharing that you are a winner in an award is a very positive way to promote your
brand and business, and, if you do it right, it can last you a lifetime:

e Repurpose, Repurpose, Repurpose - Remember Steven Bradbury who won
Olympic Gold for not falling over? He’s still leveraging his award decades later and
even has a ‘Last Man Standing’ brand! Tap into every element of your awards
journey to leverage it as much as possible.

e Consider all the angles - your journey as an award winning leader or business
owner, your team, those who inspired you, your clients, case studies, testimonials,
judges feedback, video, acceptance speech, images...

e Be grateful - thank everyone in your team, your family and friends and associates
who helped you along the way. Encourage them to share their thoughts on the
win.

* Ask for judges feedback - Many awards provide this, but even if they don't, you
can ask for it!

e Leverage the awards - all awards announce the winners, most get media coverage
and almost all post on social media. Engage, share and tag them, use the press

release contents and any marketing materials they provide.

Thejudges liked your entry and many
awards provide judges feedback to learn
from and leverage.

Why would you nhot share some of that
awesome 3rd party credibility?




STEP 5: WINNER SOCIAL MEDIA
CONTENT STARTERS

Congratulations. Be proud of what you have done. You've worked so hard on your business
and deserve this incredible acknowledgement.

e "l am absolutely over the moon to have received this award! | am incredibly grateful to
everyone who has supported me throughout this journey. #awardwinner #grateful
#blessed"

e "It's truly an honour to be named an award winner! This wouldn't have been possible
without the support of my amazing team and loved ones. Thank you all! #teamwork
#awardwinner #grateful”

* "I'm so humbled and grateful to have won this award! It's a testament to the hard work
and dedication of everyone involved. Thank you all so much! #awardwinner #dedication
#grateful"

e "Wow! | am beyond thrilled to have received this award. It's a dream come true and I'm so
grateful to everyone who has supported me along the way. #awardwinner

#dreamsdocometrue #grateful"

e "Thank you, thank you, thank you! | am so honoured to have been named an award winner.
It's a reminder of the incredible power of teamwork and determination. #awardwinner

H#teamwork #determination"

e "This award is a true highlight of my career. | am so grateful for this recognition and the
amazing opportunities it will bring. Thank you to everyone who has been a part of this
journey. #awardwinner #careerhighlights #grateful"

e "It's a surreal feeling to be named an award winner. I'm so grateful for this honour and the
chance to inspire others to reach for their dreams. #awardwinner #inspiration #grateful"

e "To be named an award winner is an incredible privilege. It's a reminder of the power of
passion and persistence. Thank you to everyone who has supported me on this journey
#awardwinner #passion #persistence"

Al Prompt:

Write 4 different short, enthusiastic social media posts announcing that I've won the [Award
Name] in the [Category] category. Use my website [insert URL] to guide the tone and brand
voice of the content. | want to sound proud and humbled, expressing sincere gratitude for the
recognition. Please make sure the post thanks my team, mentors, clients, and supporters
(especially [Name 1], [Name 2], and [Name 3]). Include a photo or video of the award ceremony

if possible. Use relevant hashtags to increase visibility. Please use British English and no emojis.



STEP 5: REPURPOSE YOUR ENTRY
INTO AN EMAIL

Al Prompt:

You are an experienced copywriter who writes compelling newsletters for a warm audience of
subscribers. Repurpose the provided award entry(s) into an email newsletter of between 300-500 words
for the award entrant to send to their database

Write the newsletter as a a community focused news highlight piece in the first person and ensure it
aligns with the established tone of voice and target audience from what you already know about them.

Create a captivating title for the email that accurately reflects the newsletter content, providing an
intriguing email headline entices the reader to want to open and read the newsletter.

The newsletter should announce the results of the awards, clarifying what categories the entrant won
and feature a key point taken from the award entry, backed up by the entrants innovation, unique
approach to a problem or thought leadership, focused on a specific problem mentioned in the entry
that the entrant solves, capturing the most important takeaways/compelling points from the entry
without sharing any confidential or personal information that we wouldn’t want the audience to know
(turnover, internal issues or specific business data). Focus on the engaging elements to create a
captivating newsletter for readers to feel like they are part of the awards win.

The goal is to provide a quality, informative email, that announces the award result and thanks the
community for their ongoing support and encourages the reader to think highly of the entrant.

The key topic is: [insert key article topic title]. The primary keyword for this article is: '[Insert Primary
Keyword]'. Consider related secondary keywords: '[Insert 2-3 Relevant Secondary Keywords]'. Ensure
the keyword integration feels organic and doesn't compromise readability.

Begin the newsletter with an engaging hook that grabs the reader's attention. Consider starting with a
thought-provoking statement, or a relatable anecdote taken from the award entry that connects to the
newsletter theme before getting into announcing the award result.

Structure the newsletter with clear paragraphs that flow logically. Use headings and subheadings
(where appropriate and natural) to improve readability. Avoid overly long paragraphs. You can include
dot points but these should be used only for outlining action steps, or tips based on the topic and award
entry content you are repurposing.

The newsletter includes that the entrant is honoured to be recognised as an award winner in the awards
name and categories supplied, making note of how the recognition is so important for them and their
sector, cause or industry and how the community has supported them.

Also craft a short social media post based on the newsletter, announcing the win, thanking supporters
and including a clear call to action along the lines of: “Find out more about how to [mention the top
insights offered in the newsletter] so you can [insert outcome based on the key message or benefit
outlined].”

Remember to use British English, avoid emojis, and steer clear of typical Al language and excessive dot
points.

Do you understand what is required so | can provide you with the award contents to repurpose?



STEP 5: WINNER LEVERAGE

Time to shine! Use all the award logos you can get, and leverage them to make your
brand stand out from the crowd! Have fun, get creative and genuinely share how you
feel about winning and what it means to you. Create multiple tiles with judges

comments, use images from the event, and go live with your acceptance speech

Social media tile examples
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STEP 5: WINNER LEVERAGE

There is nothing stopping you from contacting local or industry media at any stage in
your awards journey - in fact you can get more than ‘one bite of the cherry’ if you
share your nomination, finalist status and win with your fav journalist or editor. Make
sure you keep them in touch and provide images and a well presented press release to

make their lives easy. And create your own website and social media presence!

Award Leverage Examples:

* Herald Sun S
e u e * Herald Sun

Beatrice Toh, Founder of

Lauren French, owner and
HeyDoodle 7

designer of Motto
Fashions

the market The family owned business

i limiting belief is a belief that you

- ~hold about yourself th: not based

/ in fact, but rather it's r natural

instinct to hold yourself back,

because deep down, you're a bit scared of

succeeding. The good that you can

overcome limiting b d stop them from
dragging you down. Here's how.

Congratulations, Anneli!

GOLD STEVIE® WINNER 2021
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You can leverage every step of your awards journey, not just when you win - many
people go to see an award nominated film, or drink silver medal wine! Here are some
more ideas to help guide you to leverage your awards to build a stand out profile:

,|laudacious | = audacious
3AGENCY dAGENCY

Profile Building Steps Profile Building Steps

Don't wait fo find out if you win before you Don't wait to find out if you win before you
start | raging and if you get a published start leveraging and if you getf a pubh,hpd
arficle, don't just post about it once... article, don't just post about it once...

Share, share, share

Repeatedly share on social media
across your profile, business page
and into groups, about how proud
you are of your clients, feam,
yourself, your accomplishments
and your journey

Paid promo

Amplity your prefile with paid
promotion on social media,
appearances on podcasts and in
publications that charge.

Tag

Tag the owards program and the
media channel thanki them for
the ir sion in the awards or
publication. Use @ and #

Shout out

This is an ideal time to mention
other people also in the awards or
article. partners or associates. Give
them a shout cut and tag to

nd click. links and shares.

Cnline Presence

Add a media page to your website
where you con upload your wins.
Include backlinks 1o the awards
and media publications

Repurpose

Awards into blogs and articles into
commentary (make sure you
tent by at least
. add logos to your emai
signature, social media header
and collateral.

Quotes

Use quotes from your arlicle or
from the judges ds social media
posts and _r_;rcaphic:q SN Your
weabsite,

Screenshot

Capture an image of any award
win or article and share on socials
with a link, update your support
document tao.

As seen on/fin

Use the media logos on your home
page - linking to your media or
about page. add to your media kit
or speaker one sheet.

Print

Print and frame the artficle ar
awards certificate and proudly
display on the wall. Ideal for Zoom
Meetings!

Presentations
Add medio and awaord logos to your

adibility. Use it |E‘ la L,’L‘
leaves for maximum impact

Share insight into your owards
journey or provide expert
commentary thal ;_jigs. deeper info
the topic as a Linkedin Newslatter

Podcast Guest

Add media logos and awards to
yvour media kit and about info for
podcast hosts to trust that you will
be an ideal guest on their show.

EDMs or newsletters

Include nominations, finalist status,
wins and published article links in
your regular news to clients, Keep
them updates and share your jo.;m:.',--,r




To truly maximise the impact of your investment in awards, you need to develop a
comprehensive profile-building strategy and take the steps to ensure your profile

matches your award worthy status, and you can keep updating everything easily.

This might involve an audit of your brand to identify the areas where content is

required or needs updating and creating templates to use.

Here are 7 key steps to take:

Review your current branding and marketing materials. Identify inconsistency and
areas for improvement and consider investing in a basic brand style guide. Ensure

your website is mobile-friendly and includes up-to-date contact information.

Conduct a thorough audit of your'online presence. Update your social media
profiles, optimise your website content, and explore opportunities to showcase

your expertise through guest blogging or online publications.

Consider a professional brand refresh to ensure your visual identity aligns with your
evolving business goals. Engage an agency or consultant to explore profile-building

strategies and develop a comprehensive marketing plan.

Prepare a template announcement to share on your social media channels and
website if you are nominated, make the finals or win. Update your email signature

to include the award logo and add it to your website and LinkedIn profile.

Develop a comprehensive communication plan to promote your award wins. Have
a template press release for local media outlets and industry publications.

Explore opportunities to share your story through guest blog posts or interviews on
podcasts. Develop graphics for each stage of the awards to share your journey

consistently.

Invest in professional profile-building services to develop a strategic award-
leveraging plan. Create a media kit that showcases your achievements and
expertise. Add the awards to your one sheet and profile website. Seek out speaking

engagements and thought leadership opportunities to further amplify your brand.



AMPLIFY YOUR

Winning an award is an incredible achievement, a testament to your hard work and
expertise. But the journey doesn't end there. The real magic happens when you amplify
your profile, expand your reach, and solidify your position as an industry leader.
Leveraging is about confidently sharing your awards journey, no matter the outcome.
Whether you win or not, the process itself offers valuable opportunities to build
credibility, connect with your audience, and generate positive attention for your
business.

Here's how to maximise your awards journey to surround your audience and leverage

the branding by association awards provide, over a lengthy period:

1. Repurpose Your Entry:
Your award submission is a goldmine of valuable content. Don't let it gather dust after
the competition! Repurpose it into:

* Blog posts: Share your insights and expertise on the topics covered in your entry.

e Articles: Craft thought leadership pieces for industry publications.

* Newsletters: Share your ongoing journey as a leader with your database, taking

shippets from your entry and turning them into lessons and tips.
e Social media updates: Share behind-the-scenes insights, and updates on your

progress as well as those challenges and successes.

2. Shout it from the Rooftops (at Every Stage):
Don't wait until you win to start sharing your awards journey. From the moment you
submit your entry, keep your audience engaged and informed:
e Announce your nomination: Share your excitement and gratitude for participating.
e Document your progress: Provide updates on your journey, sharing your experiences
and insights along the way, right from submissions onwards.
e Celebrate your wins (and learn from your "non-wins"). If you win, shout it from the
rooftops! Share your joy and gratitude with your audience. If you don't win,
graciously acknowledge the winners, express your appreciation for the experience,

and highlight the positive takeaways.



AMPLIFY YOUR

3. Update Your Marketing Materials:
Awards are powerful trust signals that can influence purchasing decisions. Make sure
your wins are prominently displayed in your marketing materials:
e Website: Feature your award logos and mentions on your homepage, "About Us"
page, and relevant service pages.
e Marketing collateral: Include your awards in brochures, presentations, proposals,
and even on your e-commerce site.
e Email signature: Add a line mentioning your award(s) and link to your website or
award announcement.
e Social Media: Linkedln has an entire section for you to add your awards, make sure
you use your name, the awards name and category you were in - it's all great SEO.

Make sure you update your about info on your profile across all social media too.

4. Seek Media Coverage:
Winning an award can attract media attention, further amplifying your reach and
credibility.

* |Issue a press release: Announce your win to local and industry media outlets.

e Connect with journalists and bloggers: Share your story and offer yourself as an
expert source for relevant topics. You can also use Sourcebottle or SOS to get your
story in-front of the right people.

e Write an article for a guaranteed media channel: There are lots of them including
those hosted on medium, Authority Magazine, Dynamic Business, Business Business

Business etc..Google media channels looking for contributors in your field.

5. Use it as a Conversation Starter:

Don't be shy about mentioning your award in networking conversations and client
meetings. It's a natural way to showcase your expertise and build credibility.

Make sure you add the awards to your speaker one sheet, media kit and CV as well as

to your proposals. Use the awards credibility as ‘branding by association’.



LEVERAGING:

Imagine receiving an award, stepping onto the stage, and realising your website is
outdated, your logo is old, and your social media presence is practically non-existent.

A polished image is essential for maximising the impact of your award win. It's about
presenting your business in the best possible light and ensuring you make a strong first

impression on anyone who encounters your brand.

Here's how to create a polished/image that reflects your award-winning potential:

¢ Professional Branding: Invest in a’'high-quality logo, consistent brand colors, and
professional fonts. Ensure your brand identity is reflected across all your
marketing materials, from your website and brochures to your social media
profiles and email signatures. Awards are there to reinforce your brand, but they

won'’t rescue a brand that needs some love and care.

» Compelling Website: Your website is your online storefront and when you win
awards, people will go looking for you to find out more. Make sure it's visually
appealing, easy to navigate, and mobile-friendly. Include clear calls to action,

showcase your expertise, and highlight your achievements.

* Strong Online Presence: Establishing a consistent presence on relevant social
media platforms is vital if you want to make waves as an award winner. Awards
enable you to share engaging content, interact with your audience, and use social

media to promote your award journey and your achievements.
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BUILD YOUR PROFILE

Podcasts need guests!
Here are is a small selection of podcasts looking for guests that you can easily apply
for. Make sure you:
e Listen to the show to get a clear understanding of what is required of guests
* Check the audience is the ideal target and that the podcast themes align with your
brand, message and story.
e Commit fully - turn up early, be awesome, share widely and repurpose with links

and tags to promote the host and their show.

Conversations with Industry Shapers, it's about
Let’s Talk About It diving deep into the heart of what truly matters Apply Here
in leadership and business innovation

Grit Grace &

— Each episode is a masterclass in resilience, heart,
Inspiration

and the power of the human spirit to not merely Apply Here
survive, but to thrive!

Candid interviews with entrepreneurs, industry
Implmentntors leaders, authors, researchers, and other change Apply_Here
agents from all walks of life.

Podcast topics are based on what people think is
Let’s Think About It essential so my listeners can gain a new
perspective. No topic is off-limits

Apply Here

For more podcast opportunities, use google to search for podcasts seeking guests in
your industry or field.
You can also subscribe to Podmatch and there are Facebook Groups such as Podcast

Guest Network or Podcast Guest Collaboration



https://podcast.jeffarnold.com/podcast-guest
https://podcast.jeffarnold.com/podcast-guest
https://podcasts.apple.com/us/podcast/inspirational-motivational-stories-of-grit-grace/id1511704034
https://podcasts.apple.com/us/podcast/inspirational-motivational-stories-of-grit-grace/id1511704034
https://docs.google.com/forms/d/e/1FAIpQLSeWHkVslFiRdvBMTj6Jng6dyAt9-dsBT3QC9_n-s1eH66ss_Q/viewform
https://docs.google.com/forms/d/e/1FAIpQLSdth-QMDSpIadvKFRtujBPlzpIrxjMFxxw_ScYHgn_wl-M3Gw/viewform
https://podcasts.apple.com/us/podcast/mitzi-think-incs-podcast/id1553555392
https://docs.google.com/forms/d/e/1FAIpQLSd0bUjvopJkuEar0mu4ZjhC6pO7U3RQQ9hQ9PDI08BwDnX-yA/viewform
https://www.facebook.com/groups/podcastguestnetwork
https://www.facebook.com/groups/podcastguestnetwork
https://www.facebook.com/groups/234007497618342

Leveraging your awards journey takes consistent effort, however the basics should
be achieved for each award you enter. Here is a checklist to help you implement
leveraging activities:

AWARD WINNING IDENTITY

Award winner embedded into your content and bio

Folder of images updated with wins and achievements

Updated support document as awards and wins occur

WEBSITE

Award logos and backlinks added to the home page

Blogs repurposed from your entries and wins

Judges comments added to your testimonials page/section

Images from award events added to your Google profile

SOCIAL MEDIA

Regular updates posted and shared during your awards journey

Snippets from you entries repurposed to social media posts

LinkedIn profile updated, awards section full, articles shared

Images and video repurposed across social media channels

COLLATERAL

Award logos added to your media kit and/or one sheet

Logos added to business card, proposals and collateral

Logos added to presentations, sales pitches and marketing




Congratulations! You've now embarked on a transformative journey as an award

nominee, finalist and winner.

Let's recap the key takeaways from this leveraging guidebook:

1.React: Don’t wait! Leverage your awards journey from the moment you submit your
nomination.

2.Repeat: Strategically leverage your status as you move through the awards process,
making the most of every step regardless of the result.

3.Repurpose: Use your awards entries, judges feedback and acceptance speech, plus

all the images and video to create valuable credibility building content.

Ready to take your profile to the next level?

The Audacious Agency is here to help. We specialise in helping leaders to build profiles
by leveraging awards. We work with you to create and implement marketing content
plans including writing articles, helping you become a regular monthly contributor to
leading online publications, become a podcast guest and share your stories across

online channels and repurpose to your own website and socials.

Maximise your leverage through guaranteed content marketing, and social media.

Visit our website at The Audacious Agency to learn more and schedule a

complimentary consultation.

WWW.THEAUDACIOUSAGENCY.COM



https://theaudaciousagency.com/
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